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AGENCY :CHENO

* A) KEY ACHIEVEMENTS 2017-2018
In 2017-2018; CHENO has mainly achieved the following activities:

» Research on people who did outstanding achievements was successfully carried
out;

» National Heroes’ Day 2018 were organized and Celebrated on its 24™ turn.
» Nyange heroism was celebrated on its 21 turn.
» Nyange Heroism Symbol was Constructed at Nyange Secondary School.

> 25 Clubs of Culture and Heroism were created in Universities & Higher
Learning Institutions and 36 clubs were created in TVET Schools. -




AGENCY :CHENO

A) KEY ACHIEVEMENTS 2017-2018 (Cont’d)

» Awareness on Heroism was carried out in different media included TVs, Radios, Online
and print;

» The Cabinet meeting seated on 5™ December 2017, approved National Policy on Awarding
and the Presidential Order determining the Nature, awarding and declaration of National

Orders, stating five new Medals as follows: Agaciro, lgihango, Indashyikirwa,
Indangamirwa& Indengabaganizi.

» On 18 Nov 2017, His Excellency President Paul Kagame has awarded the inaugural
Igihango; National Order of Outstanding Friendship to nine personalities, in recognition of

their exemplary service to Rwanda. P
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AGENCY :CHENO

A) KEY ACHIEVEMENTS 2017-2018 (Cont’d)

» On 26"January 2018, at Lemigo Hotel, CHENO held a conference on heroism values;
that hosted representative from Government institutions, Private sector, Civil society

organization, Youth and Women organizations among others.

» CHENO has performed well during the FY 2017-2018, and its budget was consumed at
95.47%.
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B) CHENO CHALLENGES (2017-2018)

In 2017-2018; CHENO had the following challenges in implementation of its performance
contract :

»The budget constraints considerably limited some CHENO activities, to list a
few:

X Regular awareness on Heroism Values through different media;

‘:‘Cooperation with other Institutions of the same mission at the regional or

International level, as stated by the law no 13 bis/2009 of 16/06/2009

**Thanking and Praising Rwandans or foreigners who were characterized by acts

of heroism and other brave and useful deeds.




C) CHENO PERFOMANCE CONTRACT 2018-2019

Imihigo 2018-2019 (in summary) Strategies to achieve them(in summary)

1.Upgrading National Heroes Mausoleum
(Phase 1).

2. Rehabilitation of Centre Saint Pierre
Heroism Site.

3.National Heroes day 2019 Celebration.

4. Research on  Persons who did
outstanding acts and Heroism Conducted.

5.Awareness on Heroism will be raised
through Media

In order to achieve this we will work hand in hand with
President  Office, MINISPOC, MINECOFIN, MINADEF and
RHA, respecting time as planned

This will be achieved in collaboration with, MINISPOC,
RHAMINECOFIN, MINALOC and RUBAVU District, respecting

the plan of actions

In Collaboration with different Government Institutions, Private
Sector, CHENO will organize National = Heroes day 2019
Celebration, respecting time as planned

Deep  research will involve different stakeholders. Time will be
respected for every action (data collection, data analysis& Reporting)

-Memorandum of Understanding with Media, e.g

['V’s,Radios and News Papers. | Wt
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C) CHENO PERFOMANCE CONTRACT 2018-2019 (cont’d)

Imihigo 2018-2019(in summary) Strategies to achieve them(in summary)

6.Purchase of Medals CHENO will award a tender to competent
companies to purchase Medals

. 7. Promotion of Heroism values among In collaboration with MINEDUC, MINIYOUTH and

Rwandans, especially the youth in schools and MINALOC, CHENO will organize talk shows on

Uniesites heroism in schools and youth centers
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D) COORDINATION MECHANISMS

For the achievement of 2018-2019; CHENO has set the following
coordination mechanisms:

1. CHENO will organize different meetings with stakeholders;
2. CHENO will signh MoUs with different stakeholders;

3. CHENO will sigh contract with competent companies through tendering
process;

4. CHENO will regularly evaluate all activities through meetings with staff and
quarterly reports.
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E. STATISTICAL BASELINE AND PROJECTION.

" Up to the financial year 2017-2018, the National Heroes Mausoleum and
heroism sites has more than 1281 Visitors per year, after upgrading The
National Heroes Mausoleum, Nyange heroism site and “Centre Saint Pierre”, in

collaboration with RDB, MINALOC, MINISPOC, MINEDUC and Districts,

the number will considerably increase.
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